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INTRODUCTION



THE ILLINOIS HALL OF FAME BEGAN AN INTENSIVE STUDY OF
ETHICS IN 1983 WITH A MAIL SURVEY OF RANDOMLY SELECTED

BUSINESS LEADERS OF AMERICAS LARGEST 10,000
CORPORATIONS. OTHER STUDIES OF OTHER BUSINESS LEADERS,
UNIVERSITY FACULTY AND STUDENTS WERE CONDUCTED IN 1988,
1989 AND 1995. IN ORDER TO OBTAIN THE VIEWS OF THESE THREE

GROUPS IN 2003, FOLLOWUP STUDIES WERE COMMISSIONED BY
THE BOARD OF DIRECTORS OF THE AMERICAN NATIONAL BUSINESS
HALL OF FAME. PAUL THISTLETHWAITE, PRESIDENT OF RESEARCH
DESIGN DYNAMICS AND EMERITUS PROFESSOR OF MARKETING AT
WIU WORKED WITH TWO SENIOR STUDENTS IN MARKETING, ELLEN

SUTOR AND KATHLEEN CASEY TO CONDUCT THE STUDIES. SEVERAL
OBJECTIVES GUIDED THE RESEARCH. IN ORDER TO DEMONSTRATE

THESE IN THIS REPORT, A STRUCTURE WAS CREATED THAT WILL
FACILITATE THE APPROPRIATE COMPARISONS.

1. TO OBTAIN UPDATED INFORMATION ON EACH OF THE THREE
GROUPS.

2. TO COMPARE THE THREE GROUPS OPINIONS IN 2003.

3. TO COMPARE THE 2003 OPINIONS WITH THE EARLIER FOUR
STUDIES.

4. TO COMPARE THE 2003 BUSINESS LEADERS OPINIONS WITH
THOSE OF 1988 AND 1983.

5. TO COMPARE THE 2003 FACULTY MEMBERS OPINIONS WITH
THOSE OF 1989.

6. TO COMPARE THE 2003 STUDENTS OPINIONS WITH THOSE OF
1995.



THIS REPORT WILL BE PRIMARILY A STATISTICAL REPORT SINCE SO
MANY DIFFERENT COMPARISONS OF GROUPS ARE MADE.

DIFFERENT PERSONS CAN USE THE INFORMATION TO DEVELOP
PROFESSIONAL ARTICLES.

 

METHODOLGY

IN ORDER TO OBTAIN THE VIEWS OF BUSINESS LEADERS, FACULTY
AND STUDENTS, THREE DIFFERENT METHODOLOGIES WERE

EMPLOYED. THE BUSINESS LEADERS AND FACULTY WERE
SURVEYED USING THE METHODOLOGIES OF THE EARLIER STUDIES.

THE STUDENTS OPINIONS WERE GATHERED FROM SEVERAL
UNIVERSITIES INSTEAD OF JUST ONE; THE METHODOLOGY

EMPLOYED IN THE EARLIER STUDIES. THE FOLLOWING TWO
SECTIONS DISCUSS THE ACTUAL DATA COLLECTION PROCEDURES

INCLUDING RESPONSE RATES AND THE DIFFERENCES IN THE
QUESTIONNAIRES.

 

BUSINESS LEADERS

THE HALL OF FAME HAS CONDUCTED THREE STUDIES OF BUSINESS
LEADERS. ALL THREE SURVEYED RANDOM SELECTIONS OF

ORGANIZATIONS FROM THE 10,000 LARGEST IN THE U.S. A MAIL
SURVEY WAS EMPLOYED IN EACH OF THESE. THE APPROPRIATE

RESPONDENT WAS THE CHIEF EXECUTIVE OFFICER OR THE
PRESIDENT. OTHERS WERE GIVEN THE SURVEY TO RESPOND TO

THOUGH. THE RESPONSE RATES FOR THESE STUDIES ARE
PRESENTED IN TABLE 1.



*HATTWICK, RICHARD, BONG-GON P. SHIN AND LARRY C. WALL
(1984). BUSINESS ETHICS- FINDINGS OF A SURVEY OF AMERICAS
LEADERS, JOURNAL OF BEHAVIORAL ECONOMICS, PP. 157-185.

**PRASAD, JYOTI, YUNUS KATHAWALA, MATTHEW MONIPPALLIL AND
RICHARD HATTWICK (1993). BUSINESS AND ACADEME: A

COMPARISON OF PERCEPTIONS ON BUSINESS ETHICS, THE
JOURNAL OF SOCIO-ECONOMICS, VOLUME 22, NUMBER 1, PP. 69-83.
THE RESPONSE RATE IN 2003 WAS MUCH LOWER THAN THE OTHER
TWO GROUPS. IN THE INTERVENING 15 YEARS, CHIEF EXECUTIVES

AND PRESIDENTS HAVE BEEN RECEIVING MANY MORE SURVEYS
THAN IN THE PAST. THIS MIGHT ACCOUNT FOR THE LOWER

RESPONSE RATE. THE LACK OF A FOLLOW-UP POSTCARD MIGHT
HAVE CONTRIBUTED TO IT ALSO. TWICE AS MANY SURVEYS WERE
SENT OUT THIS TIME AS IN THE PAST SO A FOLLOW-UP POSTCARD

WOULD NOT BE NECESSARY. THIS WAS NOT AN ACCURATE
ASSUMPTION. A FOLLOW-UP POSTCARD WOULD PROBABLY HAVE

BEEN MORE EFFECTIVE.

 

FACULTY

IN BOTH 1989 AND 2003, UNIVERSITY FACULTY WERE CONTACTED
BY SENDING A LETTER TO THE DEAN OF A COLLEGE OF BUSINESS
AND ASKING HIM OR HER TO COMPLETE THE SURVEY AND ALSO

ASK THREE OTHER FACULTY TO RESPOND. ALL OF THE SELECTED
COLLEGES IN 2003 WERE MEMBERS OF THE AACSB. A FOLLOW-UP

POSTCARD WAS SENT OUT THREE WEEKS AFTER THE INITIAL



SURVEY WAS MAILED. THIS WAS TOO APPARENTLY TOO LONG OF A
TIME PERIOD TO ELAPSE TO BE EFFECTIVE. A PROBLEM ALSO DID

ARISE WITH THIS SURVEY THAT MAY HAVE CONTRIBUTED TO A
LOWER RESPONSE RATE. SOME OF THE FACULTY RECEIVED

QUESTIONS THAT INADVERTENTLY HAD BEEN PRINTED WITH THE
STUDENT DEMOGRAPHIC QUESTIONS RATHER THAN THE FACULTY
DEMOGRAPHIC ONES. ALL OF THE DEANS RECEIVED THE CORRECT

VERSION.

 

*MONIPPALLIL, MATTHEW, YUNUS KATHAWALA, RICHARD HATTWICK,
LARRY WALL AND BONG-GON P. SHIN, (1999). BUSINESS ETHICS IN

AMERICA: A VIEW FROM THE CLASSROOM, THE JOURNAL OF
BEHAVIORAL ECONOMICS, VOLUME 19, NUMBER 1, PP.125-140.

STUDENTS

THE STUDENTS IN THE 1995 STUDY WERE COLLEGE OF BUSINESS
STUDENTS FROM EASTERN ILLINOIS UNIVERSITY. IN ORDER TO

OBTAIN A WIDER PERSPECTIVE OF STUDENTS ETHICAL ATTITUDES,
FACULTY FROM THE AMERICAN NATIONAL HALL OF FAME WERE

INVITED TO PARTICIPATE IN THE COLLECTION OF STUDENT DATA AT
THEIR UNIVERSITY. A FEW OTHER SELECTED FACULTY WERE ALSO
INVITED TO PARTICIPATE. BY JANUARY 10, 2004, A TOTAL OF 1009
GOOD QUESTIONNAIRES WERE RETURNED FOR PROCESSING AND

ANALYSIS. AN ADDITIONAL 84 WERE PROVIDED BY SIMONA STAN AT
THE UNIVERSITY OF OREGON. JERRY WALL AT UNIVERSITY OF



LOUISIANA AT MONROE COLLECTED 189 SURVEYS FROM HIS
UNIVERSITY. THEY WERE RECEIVED IN FEBRUARY AND COULD NOT

BE INCLUDED IN THE FIRST VERSION OF THIS REPORT. REDOING
THE MANY, MANY TABLES TO INCLUDE THEIR DATA WAS BEYOND
THE SCOPE OF THIS STUDY. THEY, HOWEVER, WILL BE PART OF

THE DATABASE THAT FACULTY CAN USE TO DEVELOP
PROFESSIONAL ARTICLES. THE STUDENTS ATTENDED COLLEGE AT

A PRIVATE UNIVERSITY, SEVERAL REGIONAL UNIVERSITIES AND
TWO FLAGSHIP UNIVERSITIES. TABLE 2C PRESENTS THE LISTING OF

THE UNIVERSITIES THAT PARTICIPATED AND THE NUMBER OF
STUDENTS SURVEYED AT EACH. TABLE 2.E GIVES INFORMATION

ABOUT THE NUMBER OF STUDENTS IN EACH OF THE TWO STUDIES.

*NOT INCLUDED IN THIS REPORT.

* PRASAD, JYOTI, NANCY MARLOW AND RICHARD HATTWICK (1998).



GENDER-BASED DIFFERENCES IN PERCEPTION OF A JUST SOCIETY,
JOURNAL OF BUSINESS ETHICS, VOLUME 17, PP. 219-228.

QUESTIONNAIRE

THE RESEARCHERS THOUGHT THE QUESTIONNAIRE WOULD BE THE
EASIEST PART OF THE RESEARCH PROCESS. THEY WERE

MISTAKEN. THIS PART OF THE RESEARCH BECAME A VERY
COMPLICATED PART. THE STUDIES FROM 1983 TO 1995 DID NOT

INCLUDE THE SAME QUESTIONS FOR ALL STUDIES NOR WAS THE
WORDING OF THE SAME QUESTION EXACTLY THE SAME. SOME OF

THE DIFFERENCES WERE UNINTENTIONAL. FOR EXAMPLE, THE
WORDING OF THE QUESTIONS IN THE REPORT FOR THE 1983 STUDY
HAD SLIGHTLY DIFFERENT WORDING FOR SOME OF THE QUESTIONS

THAT HAD BEEN ON THE QUESTIONNAIRE. ALL QUESTIONS FROM
THE STUDIES WERE ENTERED INTO AN EXCEL SPREADSHEET SO

THAT A VISUAL EXAMINATION OF THE QUESTIONS COULD BE MADE.
ANYONE INTERESTED IN LOOKING AT THIS SPREADSHEET SHOULD
CONTACT PAUL. THE FIRST PAGE OF THE SPREADSHEET IS GIVEN
AS APPENDIX A. CONSEQUENTLY, IN MOST INSTANCES, THE MOST

RECENT WORDING WAS USED. ALSO, IN DOING ALL OF THE
INVESTIGATION OF THE WORDING OF THE QUESTIONS, AN ERROR
WAS MADE IN THE CURRENT STUDY. IN THE PREVIOUS STUDIES, A

FIVE-POINT STRONGLY AGREE TO STRONGLY DISAGREE SCALE HAD
BEEN UTILIZED WITH NO OPINION BEING THE MIDPOINT FOR MOST

OF THE QUESTIONS. IN THE 2003 SURVEY, QUESTIONS 30 TO 38
WERE TO HAVE HAD THE INFLUENCE SET OF ANSWERS. BUT THE

STRONGLY AGREE TO STRONGLY DISAGREE SET OF ANSWERS WAS
MISTAKENLY USED INSTEAD. THE POSSIBLE ANSWERS SHOULD

HAVE BEEN EXTENSIVE INFLUENCE, SOME INFLUENCE, NO OPINION,
LITTLE INFLUENCE AND NO INFLUENCE. THEREFORE, THE EXTENT
OF INFLUENCE CAN BE GAINED BY INTERPRETING A QUESTIONS

SUCH AS TO WHAT EXTENT ARE ETHICAL STANDARDS OF BUSINESS
EXECUTIVES INFLUENCED BY PEER GROUP PRESSURE? AS PEER

GROUP PRESSURE INFLUENCES THE ETHICAL STANDARDS OF
BUSINESS EXECUTIVES WITH THE DEGREE OF AGREEMENT BEING

THE POSSIBLE ANSWERS.



 

TABLE 2.F GIVES THE NUMBER OF QUESTIONS ASKED OF EACH
GROUP FOR EACH SURVEY. THE FIRST SURVEY IN 1983 HAD 93

QUESTIONS. ALL THREE OF THE 2003 QUESTIONNAIRES HAD
APPROXIMATELY 50 QUESTIONS, INSTEAD OF MORE QUESTIONS, TO

TRY TO INCREASE RESPONSE RATE.

ONE OF THE MAJOR GOALS FOR THE 2003 STUDY WAS TO KEEP THE
SURVEY TO NO MORE THAN TWO PAGES, PLUS A COVER. ALSO, THE
SAME ATTITUDINAL QUESTIONS WERE TO BE ASKED OF ALL THREE
GROUPS IN 2003. CONSEQUENTLY, A REVIEW OF THE QUESTIONS
THAT HAD BEEN ASKED ALL THREE GROUPS FROM 1983 TO 1995

REVEALED THAT ONLY 29 HAD BEEN ASKED OF BUSINESS LEADERS,
FACULTY AND STUDENTS. THESE BECAME THE FIRST 29 QUESTIONS

ON THE 2003 SURVEY. THEN, NINE QUESTIONS THAT HAD BEEN
ASKED OF BOTH THE BUSINESS LEADERS AND THE FACULTY WERE

INCLUDED. THESE WERE THE INFAMOUS INFLUENCE QUESTIONS
THAT NEED TO BE REINTERPRETED FROM THE ORIGINAL WORDING
OF THE QUESTIONS. THE LAST NINE QUESTIONS HAD BEEN ASKED

OF BOTH BUSINESS LEADERS AND STUDENTS. THERE WERE NO
QUESTIONS INCLUDED ON THE 2003 QUESTIONNAIRES THAT HAD

BEEN ASKED OF ONLY ONE GROUP. THE DEMOGRAPHIC QUESTIONS
WERE CHANGED FOR THE THREE GROUPS. NOTE THAT SOME OF

THE FACULTY RECEIVED A SURVEY THAT HAD STUDENT
DEMOGRAPHICS. FOR THOSE INSTANCES, THE INFORMATION

CONCERNING HAVING TAKEN AN ETHICS COURSE AND GENDER
WAS STILL RECORDED FOR THE FACULTY. AS INDICATED ABOVE,
THE SEEMINGLY RELATIVELY SIMPLE UPDATING OF THE ETHICAL



VIEWS OF THREE GROUPS BECAME COMPLEX SINCE THREE
DIFFERENT RESEARCH DESIGNS HAD TO BE EMPLOYED. ALSO, THE
ORIGINAL 84-ATTITUDINAL QUESTIONS HAD TO BE ANALYZED FOR

CONSISTENCY IN WORDING IN SUBSEQUENT SURVEYS. OTHER
ETHICAL QUESTIONS WERE ADDED TO THE FACULTY SURVEY. ALL

SUBSEQUENT SURVEYS HAD NO MORE THAN 48 ATTITUDINAL
QUESTIONS. THEREFORE DECIDING WHAT TO ASK BECAME A

SOMEWHAT COMPLEX QUESTION. THE RESEARCH TEAM
CONSULTED WITH DICK HATTWICK CONCERNING WHICH FORM OF
THE QUESTION SHOULD BE USED. THE QUESTIONNAIRES FOR THE

BUSINESS PROFESSIONALS, FACULTY AND STUDENTS ARE
PROVIDED IN APPENDICES B TO E.

METHOD OF ANALYSIS

GIVEN THE COMPLEXITY OF THE RESEARCH DESIGN AND THE
RELATIVELY FEW QUESTIONS THAT HAD BEEN ASKED OF ALL THREE
GROUPS IN EARLIER STUDIES, THE ANALYSIS THEREFORE BECAME

A LITTLE MORE COMPLEX. ONLY 29 OF THE 47-ATTITUDINAL
QUESTIONS HAD BEEN ASKED OF ALL THREE GROUPS IN EARLIER
STUDIES. THEREFORE, THE TABLES OF ANALYSIS IN THIS STUDY

HAD TO ACCOMMODATE THE OTHER 18 QUESTIONS. THE RESEARCH
TEAM TRIED TO MAKE THE TABLES OF INFORMATION AS

CONSISTENT AND EASY TO USE AS POSSIBLE. WHEN A QUESTION
WAS NOT ASKED OF A PARTICULAR GROUP, THEN A NA WAS

ENTERED INTO THE TABLE. FOR THE STUDENTS IN THE 1995, SOME
OF THE INFORMATION ASKED ON THE SURVEY WAS NOT

PRESENTED IN THE JOURNAL ARTICLE. THEREFORE, A NI FOR NO
INFORMATION (BUT ASKED) WAS INCLUDED ON THE TABLES. FOR

THIS CURRENT STUDY, ANY NONRESPONSE FOR THE ATTITUDINAL
QUESTIONS WAS CODED AS A 3 FOR NO OPINION. BECAUSE THERE
IS SO MUCH INFORMATION TO BE PRESENTED, THE TABLES WERE

SEGMENTED INTO LOGICAL SECTIONS. ALSO, WITHIN EACH
SECTION, WHERE POSSIBLE, A MORE SUMMARY LIKE TABLE WITH

THE QUESTION, THE YEAR, THE GROUP, THE PERCENT WHO
AGREED, THE AVERAGE RESPONSE, THE STANDARD DEVIATION AND

THE NUMBER OF RESPONDENTS IS PRESENTED. THE SECOND
TABLE, WHERE POSSIBLE, PRESENTS THE PERCENTAGE OF

RESPONDENTS WHO GAVE EACH OF THE AGREEMENT ANSWERS.



 


